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HEADQUARTERS AND ONLY STORE OF THE GRAND UNION TEA CO. 
IN 1872. 














































































Relations with Employees and Public: 

In keeping with its policy of close cooperation and clear understanding between Management and 
Employees, your Company used several mediums during the past year to further increase this good will. 
Managers' contests between stores helped to decrease expenses, increase margins, and build sales. Plenty 
of intra-company and state-wide publicity was given to the winners. Group Insurance and Hospitalization 
was put into effect in territories wherever possible and working hours were reduced in stores and warehouses. 

Your Company's efforts to help reduce surplus crops in Producer-Consumer Campaigns received recog¬ 
nition from farmers throughout the east, and have helped build public opinion in favor of the entire industry. 
The Employees' Christmas Fund, whereby instead of exchanging Christmas Greeting cards, the money 
usually spent is donated to help needy families during the Holiday Season, received much publicity. 
Civic memberships were increased and speakers were supplied to various groups. All this helped build 
good will — for your Company and for the entire chain store business. Your Company has cooperated 
fully with the industry in fighting discriminatory legislation aimed at chain stores. 
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Now the Superette 


*up'tf<harket expansion. 

Grand Union Stores, an Eastern 
chain, is experimenting with the possi¬ 
bility that convenience is still a major 
factor in food retailing, and that a 
small store can be operated at such 
low cost that it can compete profitably. 
It has also developed a store called the 
14 Super-ette,” which is a compact, 
limited-stock, self-service store. It is 
reported to be showing the best profit 
rate of all their stores, supermarkets 
included. 

The Super-ette carries a stock of 
only $00 selected grocery items, 
uniquely arranged, with a continuous 
track, waist high, running around the 
store in front of the shelving. On this 
track the customer sets the traditional 
market basket, to which four wheels 
have been fastened, so that it can be 
easily pushed along liko a tray on a 
cafeteria rail. The customer picks her 
groceries off the shelving, drops them 
into the perambulating market basket, 
and at the end of the track delivers 
them to the store manager, who checks 
them out. 

These stores are not expected to do 
more than $750 a week, but some have 
built business as higli as $1900. The 
Super-ette capitalizes its smallness 
against the super’s size in this appeal: 
“Why drive miles to a supermarket? 
Why push a heavy grocery baby car¬ 
riage? Why wear yourself out looking 
for your wants? There’s a Super-ette 
around the corner! Your basket is car¬ 
ried for you I It takes only a few ste 
to find everything! And prices ar' 
lo vesti” 

Safeway, largest of 
fernia chains, has * 
big superpjarl' / ' J 
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THE RISING 
BURDEN OF 

TAXES 







1938 

Profits before Taxes 
$ 606 , 974.00 


1937 

Profits before Taxes 
$ 697 , 115.00 


1936 

Profits before Taxes 
$ 519 , 306.00 


1935 

Profits before Taxes 
$ 295 , 905.00 


TAXES 

INCLUDE ALL 
LOCAL, STATE AND 
FEDERAL DIRECT 
TAXES. 

Above chart does not include 
indirect taxes. 


1934 

Profits before Taxes 
$ 424 , 361.00 


















A GROUP OF YOUR PRODUCTS 



The merchandise shown here is a rep¬ 
resentative line of first quality Grand 
Union products used in the average home 
every day. Grand Union is proud of all 
products bearing its own private label. We 
invite you to try this assortment. Sample 
what your Company is selling to its cus¬ 
tomers. This assortment packed in a strong 
shipping carton will be sent anywhere in 
the United States, parcel post prepaid, for 
the sum of $3.37, which represents the Com¬ 
pany's actual cost for the assortment. 


The Grand Union Company 

233 Broadway 

New York City, N. Y. 

Attention: Merchandise Department 

Attached is^Q^y order f^ or $3.37. Please send 
me, parcel post prepaid, the Special Assortment of 
Grand Union Label Merchandise. 

Name . 

Street and Number 
City 

State . 

























